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Local PR Pros Storm Jacksonville Landing, Stage ‘Tebow Dance’ For Charity

JACKSONVILLE, Fla (April 17, 2010) - Dozens of dancers surprised thousands of people at the Jacksonville Landing today during Earth Day festivities by staging a choreographed dance routine to Ke$ha’s Tick Tock, in Tim Tebow-inspired attire. The flash mob dancers were organized by the North Florida chapter of the Public Relations Society of America (NFPRSA). 

Tebow, a Jacksonville native, is the subject of national debate among football fans wondering which team will draft the Heisman Trophy winner out of the University of Florida.  

Wearing jean shorts, white t-shirts emblazoned with Tebow’s number 15 and eye black, the dancers stormed the riverfront courtyard area, quickly taking center stage. In true Tebow fashion, the eye black carried a message, promoting 1MillionShirts, a project started by local entrepreneur and IWearYourShirt founder Jason Sadler. NFPRSA is partnering with Sadler to promote his goal of donating 1,000,000 t-shirts to the people of Africa.

 “Social media is changing the way we all communicate,” said Bonnie Upright, a NFPRSA Board member who coordinated the event. “Public relations professionals are at the forefront of this emerging media and our chapter members are some of the best and brightest in the country.” Not all of the dancers were chapter members, however, as a diverse cast was recruited to ensure the flash mob’s success. 

NFPRSA is also active in the Jacksonville community, working each year with local non-profit organizations in a pro bono capacity. The flash mob provided a unique opportunity to assist a Jacksonville-based organization launched earlier this week by Sadler..

“Not only are we eager to demonstrate our mastery of social media strategies and tactics, we wanted to partner with a local organization in a meaningful and impactful way,” said Upright. “Jason is undertaking a huge project, and we are honored to assist him in providing t-shirts to those in need in Africa.”

Sadler has gained notoriety as being a young entrepreneur with a brilliant idea and a creative use of Social Media. He is currently in his second year of wearing t-shirts for a living, and decided to give back to those who need it most. Since he has a stockpile of t-shirts, he thought it best to put them to good use…and ask the world to do the same. 

– more – 

“T-shirts are an essential item needed by everyone, and most of us wear them everyday,” said Sadler. “There are, however, people in the world who are forced to live without shirts for a variety of reasons. While it seems like a problem that would be nearly impossible to solve, 1MillionShirts plans to tackle the issue to help those in need.”

Jacksonville-based Spectrum Films donated its services by videotaping the dance performance and posting it online at http://youtube.com/user/ThePRVille.  The video is expected to be online Saturday evening.
About the Public Relations Society of America (PRSA)
With more than 31,000 members, PRSA is the largest organization of public relations professionals and students. PRSA is comprised of 111 local Chapters organized into 10 geographic Districts; 16 Professional Interest Sections that focus on issues, trends and research relevant to specialized practice areas, such as technology, health care, financial communications, entertainment and sports, and travel tourism. PRSA is headquartered in New York.

The North Florida Chapter covers all of North Florida and parts of the South Georgia region and has more than 150 members, representing numerous industries and agencies.
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